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Today

e Why stories are important
e I, We, Now
o Me, myself and, I
o We, Us
o Now (CTA)
o« Write your own story & gather feedback
o Sharing your stories

e Q&A



Word of mouth marketing.

T'S NOT MARKETING.

T'S ‘STORYTELLING”

T'S THE STORY OF A
PRODUCT THAT'S ONLY
$3.99 FOR A LIMITED TIME.
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There are great storytellers in the room.



People don’t remember what you tell them,
as much as they remember what they envision
when you tell them.



The importance of
stories.

e They are built from universal
experience.

e« They touch our senses: it's how
we perceive the world.

e They involve challenge, choice,
resolution.

e They teach us about our world.




Me, myself, and 1.

Why are you doing what you're doing?
Why do you care about what you do?
What experiences have shaped you?
e Include one or moments of decision (when you faced a challenge, made a
choice, experienced a particular outcome, learned a moral)

Describe images, scenes, moments



We, Us.

What does your program do?

What are your shared values, purposes, goals, and vision?

Link your personal experiences with those of others, including who you
serve.

Use words in your mission.

This shows how your story connects with a bigger visions



Now.

For advancement, "now” often means "donate.”

"Now"” changes depending on context, audience. Maybe it's "check out our
website” or "let me introduce you to...”

The "now” can could be broad, relating to urgency around equity in
education.

Call to action.



Our task: craft a 1-3 minute story
using the ”I. We. Now” structure.



Share Your Stories

Say your story out loud to your partner, listen for tips (What did you partner
takeaway from the story? Was there enough detail?)
Share as many stories as you can in 15 minutes









